


WonderAsia. A new-age creative marketing agency established in the
summer of 2010, in response to the drastic changes in today’s
marketing media.

We recognise that businesses no longer operate in an environment
where traditional marketing activities thrive on a one-way
communication. The industry is changing and the market is no longer
as predictable as before.

With the advent of online and new media, opportunities are abundant
which now allows for multiple communications between the
consumer and the brand to occur. With the right approach, brands are
now better able to target specific consumers according to their
interests and personal needs.

With our extensive knowledge of the consumer market and new
media opportunities, the time has come. WonderAsia is here to assist
you in the new dawn of strategic marketing.
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Vision. With the emergence of new technology, social and new
media, opportunities are abundant and this will affect how
consumers will receive information. Asia and Singapore will be at
the helm of this revolution.

Mission. We exist to be your strategic partner by providing
overall direction in your marketing activities in a way which is
structured and cohesive. We believe in using a complementary
mix of traditional and new media to maximise brand exposure.

Trending. We believe in constantly identifying global consumer
trends and how the consumer market will change. WonderAsia
will always be one step ahead.

Bridging. WonderAsia will be the bridge between Singapore and
the rest of Asia and Japan.
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Hideki Akiyoshi

Hideki has worked extensively on projects across the
globe including Japan, Korea, regional South-East Asia
and in the US.

The highly acclaimed consultant have worked on a
diverse range of marketing campaigns, events as well as
multiple branding efforts for both local and international
brands.

Fashion: Gucci. YSL. Pull & Bear. Bershka and more..
Sporting: Puma. Nike. Adidas.
Electronics: Samsung. Motorola. Philips. Sony.
F&B: Keisuke Tokyo. Ippudo. MacDonalds.
Automobile: Honda. Ford. Mercedez-Benz. Volvo
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various marketing operations.

At WonderAsia, we pride ourselves on being able to think
strategically on behalf of our clients.

We understand that not one marketing component is able to
successfully fulfill the overall marketing objectives of the
business, but requires a mix which considers the entirety of the
marketing effort.

WonderAsia thinks the long-term. With our expertise in all
areas of marketing and our keen knowledge of the consumer
market, our company is in the perfect position to assist our
clients in achieving their ultimate goals.
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We are witnessing a shift from a one-way
communication beginning with the brand
and on to the consumer, to one where
communication between the two entities is
continuous, multiple and interactive.

The nature of social marketing mean that
consumers are able to interact with one
another to contribute to positive experiences
and word-of mouth which is beneficial for
our clients.
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through:
• the provision of necessary information
• daily updates on products and services
• uploading of interactive videos and

pictures
• development of facebook applications

such as games or style books for
fashion brands to engage your market
in a memorable online and digital
experience.

Most importantly, WonderAsia will be able to
advise you continuously and ensure that the
right content is communicated at the right
time.
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Above all, integration of these individual
online mediums will allow for a larger
market to be reached and more
information and brand messages to be
communicated.

With the opportunities at hand and
WonderAsia being at the forefront of this
new revolution, we are primed to take
your business through the new age of
online and digital marketing.
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in the industry. Nonetheless it signals a
move away from traditional media and on
to a level where the business is able to
understand the consumer to their specific
personal needs.

Innovation and technology has allowed for
businesses to profile their consumer
according to their specific attributes which
could be essential in targeting the right
person at the right time.
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WonderAsia grabs this opportunity by the
horns and the company is constantly on our
toes to identify newer and more innovative
marketing techniques through the use of new
media.

The versatility of mobile marketing through the
use of iPhone applications and such mean that
a higher degree of personalisation is now
possible.
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Traditional media continue to feature a big
part in many business’ marketing plans.

The advantages of mass communication can
not be ignored and this medium will continue
to be leveraged upon.

With the proper knowledge and expertise,
WonderAsia has the ability to direct your
advertising initiative and approaches in order
for optimal effectiveness.
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With an extensive network of media
contacts, WonderAsia is constantly in
touch with the right people.

Whilst serving as a bridge between
Singapore and the rest of Asia, our
company has done numerous PR projects
for international businesses intending to
expand into vibrant Singapore.

WonderAsia’s director Hideki Akiyoshi has
managed the PR projects of Japanese
ramen sensation Ippudo as well as Keisuke
Tokyo. His PR works for KittyLab have also
been a highlight.
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At WonderAsia, events are more than just
creating an exciting attraction for your target
market.

It is about creating unique experiences,
building the brand and communicating you
brand personality which differentiates your
business from the competition.

We assist in:
• Concept Development
• Programme Management
• Operations Management
• Cast Management
• Creative & Technical Visual Presentation
• And more..

http://www.facebook.com/photo.php?pid=8751700&id=866010295
http://www.facebook.com/photo.php?pid=8925659&id=866010295
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various marketing components to
augment our events mean that your
target market are able to receive the
best experiences possible.

In 2009, director Hideki Akiyoshi
fashioned a Puma event with online
and new media with the purpose of
stimulating interactivity between the
business and its market.

http://www.facebook.com/photo.php?pid=3369637&id=669152462
http://www.facebook.com/photo.php?pid=637122&id=1291944529
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The Street Style Awards was
conceptualised in 2000 in response
to the growing dominance of the
youth market. It sought to recognise
the efforts of youths in various
genres and had garnered huge
support from Motorola and Nike

Nature Athletic Style

Nature Athletic Style is the new
global concept currently being
developed by WonderAsia. People
all over the world are becoming
more environmentally conscious of
their daily activities and continue
to seek experiences unattainable
by material pursuits.



W
E

 A
R

E
 H

E
R

E
.

Through the integral partnerships with our valued 
clients, we work tirelessly to ensure their marketing 
objectives are met.

We capitalise on the power of new and online media, 
and complement it with traditional means to ensure 
your customers are constantly associated and being 
engaged by your brand. 

WonderAsia will be YOUR strategic partner in your 
general branding and marketing for a period of more 
than 3-6 months.  

A new age demands a new form of marketing agency. 
WonderAsia - we are here for the long term.


